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Why we existed

88% of people using mental health services 
experienced discrimination

60% said that stigma and discrimination are as      
damaging or more damaging than the symptoms of 
their mental health problem

27% said stigma had made them want to give up on     
life



The Impact of Stigma & Discrimination

The top five life areas were:

In friendships and social life 55% 
In the workplace 54% 
In family life 51% 
In dating and relationships 33% 
In health services 32%

Source:  2011 survey of 2,700 TTC supporters



Wider Content of Stigma and Discrimination
in England



Final Programme (2017-2021)

7,000 Champions 
(Adults & CYP) 
Sharing Stories at 
Social Contact 
Events & Online

Community 
Leadership – 60 Local 
TTC Hubs

Social Marketing



Targeted work with children and 
young people (Schools, Head 
Teacher Network, social media, 
Parents). Whole School 
Approach.

Targeted work with Employers



Campaign Evolution 2009-2018

On the agenda
(awareness of 

an issue)

Your role
(conscious of 

need to change)
Taking action

(behaviour 
change)

• 2009 Myth and Facts, Famous Faces and everyday people
• 2010 ‘Schizo the Movie’ & ‘Social Experiment’ 

‘Introducing you to your prejudice’
• 2011 CYP campaign inc. ‘Stand Up Kid’
• 2012 Time to Talk – don’t be afraid to talk about MH inc. Dave 

advert (modelling
• Feb 2014 1st national Time To Talk Day
• 2014/15 “It’s the little things” (modelling behaviour change)
• 2016/17 ‘In Your Corner’ ‘cold’ men and CYP focus (not about talking)
• 2018/19 Ask Twice (modelling male and CYP behaviour change)



Impact Data 

Proportion of Champions in 2018 feeling more 
confident to challenge stigma and 
discrimination

1,000 pledged employers from every sector 



England Evaluation (published peer review papers) 





Global Anti-stigma Alliance (est 2012)
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Run by Delivery partner

Where we worked (five pilots 2018-2020)



Reaching the public – social contact

This part of the programme involved the 111 Champions in Ghana, India, Nigeria, 
Kenya and Uganda sharing their personal experiences of mental health problems 
through conversations with people in their local communities. This activity mainly 
took place via events planned and delivered by the Champions. 

Champions had had over 17,000 conversations with the public at these 
events by end of March 2020.



Reaching the public – social marketing

Social marketing campaigns in Ghana, Nigeria, Kenya and Uganda used the story-
telling core of social contact activities to reach a wider audience through paid media 
channels.

16 Champions were supported to share their stories through the campaigns.

At least 2.96 million people were reached through social marketing campaigns 









Click to add text

LINK TO TOOLKIT:
https://time-to-change.turtl.co/story/conversations-change-lives/?teaser=yes



Thank you

@suebakerTTC

suebaker@changingmindsglobally.com
.com

mailto:suebaker@changingmindsglobally.com
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